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Books

Machine Fetish is a collection of artwork,
essays, fiction, and other media all orbiting
the concept of Computer Fetishism — the
idea that the computer is a container for an
otherworldly force or entity. With everyday
technology no-longer being understood by
the everyman, our notion of what a computer
really is becomes increasingly mystified. |
mean, how *does™ an arrangement of rocks
tell us about the weather? Isn't that magic?
Looking for an answer of what technology is
and isn't, the book ricochets between topics
of poetry, language, artistic intent, worship,
sin, and jazz music.

The photography of Machine Fetish was inspired
by the ultimate example of computer fetishism:
the Tamagotchi.
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Books

The design for Machine Fetish is strongly
inspired by early digital landscapes, borrowing
elements from computer displays, html websites,
wikipedia, and more. The book is meant to feel
like going down an online rabbit-hole, and to
create this sense of jumping between webpages,
| had the essays be intercepted with images and
footnotes that add to the idea being discussed.

Eventually, as the ideas being discussed
become increasingly abstract so does the
design, as instead of words it turns to collaged
diagrams that look like cave paintings.

Photography by EI Murphy, direction &
supermodelling by me.
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Pursuit Of A Feeling

Pursuit Of A Feeling is reader complinging
texts on isolation and loneliness. Sometimes
profound, sometimes pointless, it dissects
the feeling in an attempt to understand it.
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Books Pursuit Of A Feeling

- _ PURSUIT OF A FEELING
LONGING PURSUIT OF A FEELING LONGING

I see your face, looking into the space

All tired and = worried
Why does it have to be like this, you and 12
[ wanted us to be = happy.

No one can see me like you do
No one can see you like I do

I see your face, with a trace of li

Is there anything I want mor:
~More than your trust and, unde:

No one can see me lik u do,
No one can see you like I

[ wanna quit moving,
[ wanna quit running,
anna relax and be tende
[ wanna see us together again,
Rocking av n our walnut chairs.

Even with
The feeling of loneliness hangs over likea  curse.

No one can see me like you do,

No one can see you like I do,

n with our dreams, and yearnings
The feeling of loneliness hangs over like a  thirst

the shroud of mist that encloaked Acneas and his men, bestowed to them by the godde rics from the song “Nobody Sees Me Like You Do” by Yoko Ono. Released in the album “Season
ssipates as he introduces himself to Dido. une 3rd 1981
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IMPLOSION

o’

18. Excerpt from The Aeneid, Book 6. Aeneas meets Dido’s shade in hell
Fig I1. The statue “The Death of Dido” by Augustin Cayot. 1667.

79

OKAY,

a magenta
lattice

With those words Aeneas,

] shedding tears, tried to comfort
that burning spirit, but grim
faced she kept her eyes upon the
ground and did not look at him.
Her features moved no more
when he began to speak than
if she had been a block of flint
or Parian marble quarried on
Mount Marpessus. Then at last
she rushed away, hating him,
into the shadows of the wood
where Sychaeus, who had been
her husband, answered her grief |
with grief and her love with lov

PURSUIT OF A FEELING

- tetragonal
- kite
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Pursuit Of A Feeling

PURSUIT OF A FEELING

13. Abstraction from Franz Kafka’s Blue Octavo Notebooks, published in the collection “Dearest

Father. Stories and Other Writings”. 1954,
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Promotional Material

WE ARE A FAIRTRADE
COMMUNITY

FAIRTRADE

Portsmouth is Proud
to Support Fairtrade®

X

X

*

%

Portsmouth is a Fairtrade Community.
The Fairtrade Forum work hard to achieve
and maintain this status for the city.

This means Portsmouth City Council
supports Fairtrade and that Fairtrade
products are available in local shops,
cafes, and restaurants. Additionally,
many local businesses, schools,
public services, places of worship

and voluntary organisations have
committed themselves to supporting
Fairtrade.

To get involved contact @
portsmouthcc.gov.uk

For the Portsmouth Fairtrade Forum, | designed
printed flyers and social media assets promoting
local events and ways to get involved in their
annual Fairtrade Fortnight.

Fairtrade Forum

Fairtrade Fortnight

A national Fairtrade Fortnight event takes places
annually in September. Look out for a range
of local events and activities taking place in
support of Fairtrade, along with special offers in
your local shops.

There are now almost 5,000
Fairtrade products available to
buy in the UK!

We can’t name them all here but available
Fairtrade products that you can add to your
weekly basket or purchase as a special treat
include:

Chocolate, coffee, cotton, flowers, fruit and
vegetables (including bananas and oranges!)
gold, cold drinks and juice, tea, sugar, spreads,
oil, wines and beers, beauty and wellness, vanilla
and spices, nuts and dried fruit.

Fairtrade Accreditation

Portsmouth is proud to hold Fairtrade
Community Accreditation. But did you know
other organisations can also become accredited
including places of worship, schools, universities
and colleges. If you want to find out more about
how the organisation you are part of can achieve
Fairtrade accreditation contact jane.singh@
portsmouthcc.gov.uk.

Why should you buy Fairtrade?

Simply buying Fairtrade products means more
power and more money farmers can use to
adapt to climate change and invest in climate-
smart farming.

As an international movement and in partnership
with 2 million farmers and workers, Fairtrade has
a vision of a world in which all producers enjoy
secure and sustainable livelihoods, fulfil their
potential, and decide on their future.

Fairtrade works with farmers and workers in
more than 1,900 producer organisations, across
68 countries, so they can improve their living
standards, invest in their communities and
businesses, and protect our environment.

Fair prices provide an immediate lifeline for

farmers and workers struggling with low
incomes and disadvantaged by global trade.

FAIRTRADE

The designs feature Fairtrade goods available to
purchase, like oranges and bananas.
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Fairt

Portsmouth Fairtrade Forum is
celebrating 20 years of Fairtrade
City status. This means Portsmouth
City Council supports Fairtrade and
Fairtrade products are available in
local shops, cafés and restaurants.

2

We are a ')
City | 2
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Additionally, many local businesses,

schools, public services, churches

and voluntary organisations have

committed themselves to supporting

Fairtrade. To get involved, contact:
@ .com.

2004

2024

Look for products
with this Mark

Fairtrade Forum

Why Should
You Buy

Fairtrade?

A

Climate Change: Simply buying
Fairtrade products means more power
and more money farmers can use to
adapt to climate change and invest in
climate-smart farming.

Fairtrade is about better prices, decent
working conditions and fair terms
of trade for farmers and workers in
the developing world. As part of the
scheme, Fairtrade provides a social
premium, life transforming funds
to benefit the community through
schools, roads, health clinics, and
more.

There are now over 6,000 Fairtrade
products - look out for the Fairtrade
label when you

shop.

An extra special Faitrade Fortnight
will take place in the autumn for the
first time when the Foundation will
celebrate 30 years of the Fairtrade
Mark here in the UK. This means 30
years of farmers using the power of
Fairtrade to drive positive change in
their communities. Scan the QR Code
to find out more about 30 ways you
can getinvolved.

FAIRTRADE

Twenty Years

‘\ 30 Years of

Fairtrade
S\undation

\

Fairtrade City
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Promotional Material The Queery

g | 7C L
The Queery

bookshop based in Brighton. To celebrate NGWSletter ART WRITIG, POETRY & MORE

The Queery is a community space, cafe, and

BABY’S 1ST BIRTHDAY,

FROM THE COMMUNITY!

their first year of operation they produced a
newsletter-zine of community submitted art,
writing, and updates.

25 JUNE 2023 ISSUE 001

To assist the production of this newsletter, |
completed the design & typesetting of the zine,
and assisted in the physical production.
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Introduction
Oh Holy Dyke, Hannah Meyer
Announcements
Eating Weeds & Queer Euphoria
Cuier and Queer: When the South
Connects with The North.

. Fundraisers at the Queery
The Queery’s Financial Breakdown
Collages, Artie Carden

. Bookshop, Amy Underdown

. llustration of The Queery, Teddy

. Various Works, Bryony May

. Non-Binary Photography, Tamsin
Nowell & Cheyanne Bryan
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Promotional Material

Annie’'s Words

Doodle, Betty Welch

Life, Ffion-Haf Davies

Butch Bate / Femme Bate,
Hannah Meyer

Fat Club, Celebration & Reflection
A Vision Of The Future, Vaiva
Paulauskaite

Do You Hear That? / Language
Vaiva Paulauskaite

Lace & Leather / Save a horse...,
Hannah Meyer

In Sunsets, Ffion-Haf Davies
Free Bird, Jordan Friend

It’s baby’s
first birthda

The Queery’s awhole year old already.
For some of us, it feels like we've only
just opened and at the same time
there has been such a lot of evolution
and growth so far!

It feels important to acknowledge the
year that has been, the growing team,
our community and all that our space
allows with and for us all. We have
continued to stay open to change, to
contribution, and to leadership by our
community and members. It's beauti-
ful to see a non hierarchical structure
in practice and for as long as we can
financially sustain ourselves, our
doors will remain open.

Our members and volunteer team
has grown to the point where we now
have multiple groups to cover all areas
of activity from cafe volunteering to
grant making to events organising
to community care. We have also
provided hundreds of hours of free
events, workshops, talks, meetups,
support groups, as well as hundreds
of free drinks, food and clothes and
we've received and redistributed
hundreds in pay it forward vouchers.
It's amazing to see such successful
and joyful self organisation, to wit-
ness Queer community taking direct
action and building something from
nothing. This, all of this, is what can
happen when people work together.

Hey, we might seem like just a book
shop and cafe, but it’s clear that once
you get to know us, we are much
more than that. We are living proof of
the power of community.

Opening the floor for connections,
possibilities, innovation, community
building, events and safe spaces to
be made; all of this is direct action
against capitalism. As we continue to
build and create from the bottom up,
our strength in change-making, start-
ing small, increases. And the ripples
these acts create can be enormous.
Perhaps, seeing this, is what Queer
Euphoria feels like.

To celebrate our first birthday, we
wanted to create something tan-
gible to represent our community
and its creativity, so we've made this
newsletter zine collectively, receiving
submissions from our members, non
members and the wider community
who enjoy our space and activity. We
hope you love it just as much as we do
and it fills you with the kind of Queer
joy we all deserve to feel. Thank you to
all who have contributed to this news-
letter zine, you have brought some of
your magic into our collective magic
and for that we are eternally grateful.

And finally, Thank YOU so much for all
your continued support of our space,
whether that be through your time,
your money or your presence taking
partin a community we are all proud
of. Each one of you is so valuable, so
appreciated and so needed. Thanks
for bringing your magic.

All'the love <3

Collages,
Artie Carden, @artiecarden
depop.com/artiecarden
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Promotional Material The Queery

“Butch Bait” Hannah Meyer “Femme Bait.” Hannah Meyer
Oil on Canvas, April 2023, 50 x 40cm. Oil on Canvas, April 2023, 50 x 40cm.

ISSUE 001 THE QUEERY NEWSLETTER
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Brand ldentity

Portsmouth Literary Festival
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Portsmouth Literary Festival

Initial ideas for the In Our Words logo.

|

In Our Words

In
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Portsmouth Literary Festival

?’l ur

Portsmouth therary Festlval

1. The manicule is a
historic typographical
symbol of a hand with
a pointing index finger,
most popular in the
18th and 19th century.

| worked with Portsmouth Create to design the
logo and brand identity of their Year Of Literature
event In Our Words, aimed at promoting
literature and literacy at children and families.

My initial designs (pages X & Y) were focused on
typography. My intention was to use pre-existing
design elements from literature, but make them
feel more playful and modern for the intended
audience. My first set of designs feature an
adapted version of a manicule, used to represent
the collaboration of our words, and my second
set of designs feature writing tools, used to
represent the history of literature and literacy.
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Brand Identity In Our Words

words

Year of Literature

In Our
gég B In Our Words

year of literature! 2025

KORBS

2025, Year Of Literature!

After discussion with Portsmouth Creates, it was
decided that they wanted the design of the logo
to be more colourful and playful, as the prior
logos felt more serious.

Following these requests, | produced more ideas
that better aligned with these requests. Instead
of using a bookish, serif font, | explored using
hand-drawn typography. My first design focuses
on a roundness and softness, whereas for my
second iteration | explored a more sharp and
bold option. | also adapted my previous idea of
using objects, featuring brightly coloured pencils
and books as furnishings for the logo.

49 Further exploration for the In Our Words logo. 50



Brand Identity

In Our Words

51

Early versions of what would become the final
version of the In Our Words logo.
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Brand Indentity

Final version of the In Our Words logo.

S

In Our Words

Here is the final logo for Portsmouth Create's In
Our Words event. It uses the composition and
colours of the first sketch, but adapts the confetti
shapes into open books and a megaphone,
representing both written and oral storytelling. It
uses a bold font for visibility, and the colour
scheme is tweaked to align with Portsmouth
Create's pre-exisiting brand image.
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In Our Words

Brand Indentity
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2025

' Portsmouth
Creates
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ARTS COUNCIL

UNIVERSITYo
PORTSMOUTH
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Photography by Joe Watson.

Photographs from the launch of In Our Words,
with over 350 school children.
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About

Singh, Reuben. Untitled (Self Portrait) 2026.

Reuben Singh

Reuben Singh studied BA Graphic Design at
the University of Brighton and graduated
with First Class Honours. Since then, he has
worked a freelance designer with a range of
organisations to produce work for both digital
and print outcomes. As a designer, he values
research, innovation, authenticity, and fun.

&

Please contact via email: reubensin@gmail.com
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Typeface: Arial, Images: Hieroglyphs from Gardiener's sign list.

Reuben Singh is a Graphic Designer
based in Hampshire, Portsmouth. He
IS interested in design, art, culture,
and shorebirds. He can be contacted
via email.

email: reubensin@gmail.com
Ig: @reubensingh.pdf
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